
S.W.A.R.M. 
(Strategic Warning & Repetitive Messaging) 

in Social Media

By: Pablo A. Cabrera M.S.

Communications Specialist
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• 287 square miles in Los Angeles County

• Population: Estimated 2 Million (majority urban residential)

• District Budget: $5.5 million

• Communications Operational Budget: $123,000    
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What We Learned

• Public health inequality

• Cities are different

• The graphics you use matters

• strategy matters
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Pablo A. Cabrera M.S.

Communications Specialist

Follow Me: @ImagesByPablo

Do you have a question or want to 

contact me?

Scan the QR Code with Your Phone
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